Takeaway Toolkit
Our mission

the toolkit

We all have an important role to play in
helping to tackle obesity. That includes the
food sector as well as central and local
government, consumers, parents and
schools. The British Takeaway Campaign
is committed to playing its part to support
takeaway restaurants in taking simple
steps to help customers make healthier
choices.

The takeaway sector is made up of small,
independent restaurants that provide
an incredibly diverse range of cuisines.
The BTC is working with its members to
encourage all takeaway restaurants to
adopt four simple, practical steps, which,
taken together, can have a significant
overall impact, helping customers make
the decisions which are right for them
whether they are eating out or ordering in.

If you need further support or guidance from the BTC or any of our members who
represent specific cuisines then please contact btc@newingtoncomms.co.uk
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Four practical steps
to healthier choices
Offer smaller portion sizes
Offering smaller portions, including for foods such as curries,
kebabs, sushi and stir fries, will support customers to make
choices which are right for them and their families – especially
when they are made visible through menu listings
and/or websites.

Make sure water and low-sugar
drinks are available
Offering water, low or zero-sugar drinks or no added sugar fruit
juices, whilst also refilling reusable bottles with tap water, can
support customers to choose low-sugar drink options.

No added salt after cooking
Not adding salt after cooking will reduce the level of salt in food
served – a simple step that can make a positive difference
for customers.

Use healthier cooking methods
and ingredients
Using alternative cooking methods such as air-frying, grilling
and frying in the optimum conditions, whilst reviewing menus to
ensure fruit, vegetables and wholemeal varieties are included,
will help to promote healthy eating. Takeaway restaurants
should use cooking oil that contains the least amount of
saturated fat possible, with no artificial trans fats.

The British Takeaway Campaign Takeaway Toolkit is supported by:
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